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AMBASSADOR EXPERIENCES  
Over the past four years, our amazing NTTL ambassadors have presented the campaign at 170 events 
globally, reaching about 13,000 people. 

IOSH Vice-Presidents Michelle Muxworthy and 
Louise Hosking share their experiences as campaign 
ambassadors. 

�The most meaningful NTTL events I 
attended in 2018 were the asbestos phase 
launch in April and the Mesothelioma UK 
Patient and Carer day in November. 

When I attended the asbestos launch at the British Medical 
Association (BMA) in London, the surgeon who performed 
open-heart surgery on me when I was �ve years old was 
on the Presidential Roll Call for the BMA. Me attending this 
venue as IOSH Vice-President and Ambassador to launch 
a campaign so clearly focused on saving lives, as he had 
mine, was very poignant and humbling. 

After the launch event, I was affected by a case study of a 
young man who was an apprentice electrician and, as part 
of his training, completed shop re-�ts. He was the same 
age and profession as my younger brother. 

I assumed my brother knew all about asbestos and received 
training, but this event made me make sure he knew the 
risks and that he checked the people working for him were 
aware of what to look for too.

Mesothelioma UK�s Patient and Carer day really brought 
things home. It made it REAL and again was a very 
humbling experience, seeing and hearing about what these 
people go through and experience every day of their lives.

We need to communicate, communicate and communicate 
� to get the message out there. These diseases are 
preventable, so why do we accept them in our society? 

We also need to encourage people to speak up and 
challenge when they see things that are either wrong or 
don�t look quite right for whatever reason.� 

�The results from the April 2018 IOSH-
commissioned survey to �nd out how much 
construction workers know about asbestos 
are incredibly powerful.

The survey revealed that a quarter of respondents said they 
thought they had been exposed to asbestos. 

When I asked this question at a recent large event, 
attended by 400 refurbishment contractors, almost every 
hand in the room went up. I could see every single person 
from the stage and I stumbled onto my next words, which 
doesn�t happen often!

I found myself saying �if this is where we are today, we 
really need to be protecting the next generation right now�. 
Talking about countries where asbestos is still in use raises 
lots of discussion. 

Each phase of NTTL has been accompanied by research, 
which backs up our presentations and is always well 
received. As OSH practitioners we are all in a privileged 
position to be able to in�uence businesses and those 
around us to protect people, prevent deaths and help 
them reach retirement healthy and well. When I have had 
a bad day, I always think about this (it�s pretty cool): not all 
superheroes wear capes!

IOSH volunteers are delivering NTTL across all regions. If 
you are hosting a relevant event, contact the campaigns 
team, who will see if an NTTL ambassador is available to 
speak. Encourage the organisations you work alongside 
to pledge to make a change right now � there really is No 
Time to Lose.� 

IOSH Vice-President Michelle Muxworthy presenting at the 
No Time to Lose asbestos phase launch.
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CAMPAIGN HIGHLIGHTS IN 2018
Last year, our No Time to Lose (NTTL) campaign had many successes in its mission  
to raise awareness of occupational cancer globally and help businesses take action.  
Here are some of the highlights�

NTTL ASBESTOS LAUNCH
In April, we launched the asbestos phase of NTTL at 
the British Medical Association in London.

Asbestos is the biggest cause of occupational cancer 
worldwide, claiming around 200,000 lives annually. Even 
though asbestos is banned in 66 countries, it is estimated 
that 125 million people are still exposed to it every year.  

At the event, we revealed �ndings from our survey which 
showed that nearly one in four UK construction workers 
believe they may have been exposed to asbestos �bres, 
placing them at higher risk of contracting terminal cancers 
later in life. The research also indicated that sole traders 
and young people are at most risk.

To tackle this signi�cant health issue, we launched new 
materials that raise awareness of asbestos and how to 
manage it. The resources included a factsheet, a lea�et 
and pocket card for employees, presentations and �Duty to 
Manage� �owcharts.

Since the launch of the asbestos phase of NTTL, 13,000 
resources have been downloaded from the campaign 
website and media coverage has reached an audience 
of 1.5 million. The campaign has been presented at 37 
events globally in countries including Austria, Bulgaria, 
Canada, Hong Kong, Ireland, Slovenia, South Africa, the 
United Arab Emirates and the UK. NTTL has also received 
supporting statements from 61 organisations and six 
pledges from businesses. 

Delegates showing their support 
for the asbestos phase of NTTL. 
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HOW YOU’VE HELPED US SPREAD THE WORD  
ON PREVENTING ASBESTOS-RELATED CANCER 
Following the launch of the 
asbestos phase of NTTL, our 
excellent campaign supporters 
have been working hard to raise 
awareness of this signi�cant 
occupational carcinogen. 

Here are some initiatives they have 
implemented:
 
-	 The Asbestos Disease Awareness 

Organisation (ADAO), based in 
the USA, collaborated with us to 
raise awareness of asbestos-related 
cancer during Global Asbestos 
Awareness Week (1-7 April) and 
World Lung Cancer Day (1 August) 
by promoting resources from its 
�Know Asbestos� campaign and 
NTTL through social media and by 
translating a joint press release into 
Spanish. ADAO also supported us 
by presenting on asbestos at the 
Africa Conference on Occupational 
Health and Safety.

-	 We were invited by the British 
Occupational Hygiene Society 
(BOHS) to present and exhibit the 
campaign at its inaugural Faculty 
of Asbestos Assessment and 
Management (FAAM) scienti�c 
conference. BOHS also promoted 
NTTL in its Exposure magazine and 
reviewed our campaign materials. 

-	 The Chartered Institute of Plumbing 
and Heating Engineers (CIPHE) 
organised campaign presentations 
at Holbeach Academy and Boston 
College in the UK to make young 
plumbing students more aware of 
the risks.  

-	 Mesothelioma UK, a charity and 
national specialist resource centre 
speci�cally for the asbestos-
related cancer mesothelioma, 
promoted the campaign on 
Action Mesothelioma Day (6 July) 
and organised presentations at 
its Patient and Carer Day and its 
Clinical Nurse Specialists (CNS) 
Professional Forum.

-	 To highlight the hazard to 
workers who replace old roofs, 
the UK�s National Federation of 
Roo�ng Contractors (NFRC) co-
branded NTTL asbestos resources, 
presented and exhibited the 
campaign at its �rst annual 
Contractors Day and launched 
a new e-learning course in 
partnership with Gully Howard 
Technical. 

-	 To help tackle the issue in 
Slovenia, the Society of Safety 
Engineers Ljubljana translated the 
NTTL asbestos presentation into 
Slovenian and presented it during 
their occupational safety and 
health conference. 

-	 The South African Institute of 
Occupational Safety and Health 
(Saiosh) promoted the campaign 
through its newsletter to 11,000 
members, as soon as it became a 
campaign supporter. 

-	 The Considerate Constructors 
Scheme, Altrad � Hertel Industrial 
Services, Lucion Services Ltd, 
Center for Safety and Health 
at Work in Bulgaria, and Co-op 
Property all invited us to present 
NTTL asbestos at their conferences 
and distribute the campaign 
materials. 

2018 CAMPAIGN HIGHLIGHTS












